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DETAILED ACTION 

Response to Arguments 

Amendment received on 08/21/2009 is acknowledged and entered. Claims 1-12 
have previously been canceled. Claims 15, 22, 26-34 have been amended. Claims 13- 
34 are currently pending in the application. 

Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 13-34 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Scott et a. (US 5,675,752) in view of Foresman et al. (US 5,099,422). 

Claims 13, 22 and 26. 
Scott et al. (Scott) teaches: 

receiving from an advertiser a request to create a customized video commercial 
(Fig. 5; C. 8, L. 63-65), said request comprising (a) identification of a target audience to 
whom said customized video commercial is to be distributed (airline passenger 
application, business training, schools programs, etc.), and (b) a sample (existing) video 
commercial comprising a plurality of sample video segments and a plurality of sample 
audio segments, wherein said sample video commercial has an advertising message 
(modifying existing programs C. 9, L. 9-59); 

generating a video commercial template in response to receiving said request, 
said video commercial template comprising (a) a plurality of tillable video segment slots, 
each tillable video segment slot arranged at a specific time point within said video 
commercial template and (b) a plurality of tillable audio segment slots, each tillable 
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audio segment slot arranged at a specific time point within said video commercial 
template (C. 3, L. 22-30; C. 9, L. 1-8, 55-57); 

storing in a resource library (a) a plurality of video segments, each video 
segment forming a portion of a complete video commercial and (b) a plurality of audio 
segments, each audio segment forming a portion of a complete video commercial (C. 3, 
L. 49-53); 

defining one or more rules for filling said plurality of tillable video segment slots 
with said video segments and for filling said plurality of tillable audio segment slots with 
said audio segments (C. 3, L. 54-58; C. 9, L. 60-C. 10, L. 25; C. 18, L. 13-14); 

filling said tillable video segment slots with said video segments and said tillable 
audio segment slots with said audio segments based on said defined rules (C. 3, L. 21- 
30); 

distributing said customized video commercial to said target audience, wherein 
said customized video commercial has at least one of a video segment and an audio 
segment that is different from said sample video segment and sample audio segment 
respectively and wherein said customized video commercial has at least one video 
segment or audio segment that is the same as at least one of said sample video 
segment or sample audio segment (modifying existing programs C. 9, L. 57-59). 

While Scott teaches creating a customized video commercial to be delivered to a 
target audience (airline passenger application, business training, schools programs), 
Scott does not specifically teach "defined characteristics which are to be acquired 
regarding said target audience"; "acquiring characteristics regarding said target 
audience from one or more sources", and that said "defining one or more rules" step 
and "filling said tillable video segment slots" are conducted also based on said defined 
characteristics. 

Foresman et al. (Foresman) teaches a method and system for distributing a 
customized video commercial, said customized video commercial including video and 
audio slots, said slots are filled into said customized video commercial based on defined 
and acquired from various sources characteristics regarding target audience and rules 
for filling said customized video commercial, wherein said rules are based on said 
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defined characteristics regarding target audience (C. 6, L. 20-27, 35-54; C. 7, L. 42-45; 
C. 5, L. 3-14; C. 7, L. 15-28; C. 1, L. 45-47). 

It would have been prima face obvious to one having ordinary skill in the art at 
the time the invention was made to modify Scott to include: "defined characteristics 
which are to be acquired regarding said target audience"; "acquiring characteristics 
regarding said target audience from one or more sources", and that said "defining one 
or more rules" step and "filling said tillable video segment slots" are conducted also 
based on said defined characteristics, as disclosed in Foresman, because it would 
advantageously allow to create prerecorded information segments selected to match 
the individual recipient's idiosyncracies, such as his or her needs and/or requirements, 
as specifically stated in Foresman (C. 3, L. 28-29), thereby increase return on 
advertising cost. 

Furthermore, it would have been obvious to one of ordinary skill in the art at the 
time of the invention to include as taught by B in the system of A, since the claimed 
invention is merely a combination of old elements, and in the combination each element 
merely would have performed the same function as it did separately, and one of 
ordinary skill in the art would have recognized that the results of the combination were 
predictable. KSR, 127 S.Ct. at 1740, 82 USPQ2d at 1396. 

Claims 14 and 27. Said method wherein said resource library comprises video 
segments and audio segments created specifically for said customized video 
commercial (Scott; C. 9, L. 15-19). 

Claims 15 and 28. Said method wherein said video commercial template further 
comprises: 

at least one predefined video segment slot, each predefined video segment slot 
arranged at a specific time point within said video commercial template; said filling step 
further comprising each predefined video segment slot filling with sample video segment 
corresponding to said specific time point in said sample video commercial (Scott; (C. 3, 
L. 22-30; C. 9, L. 1-8, 55-57). 
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Claims 16 and 29. Said method wherein said video commercial template 
further comprises an animation slot arranged at a specific time point within said video 
commercial template (Scott; C. 9, L. 1-8). 

Claims 17 and 30. Said method wherein said video commercial template 
further comprises an image slot arranged at a specific time point within said video 
commercial template (Scott; C. 9, L. 1-8). 

Claims 18, 23 and 31. Said method wherein said characteristics regarding said 
target audience is acquired from a profile database (Foresman; C. 7, L. 24-46). The 
motivation to combine the references would be creating prerecorded information 
segments selected to match the individual recipient's idiosyncracies, such as his or her 
needs and/or requirements, thereby increase return on advertising cost. 

Claims 19, 24 and 32. Said method wherein said characteristics regarding said 
target audience include demographics, address, monetary income, political affiliations, 
known preferences, buying patterns, or combinations thereof (Foresman; C. 6, L. 60 - 
C. 7, L. 10). The motivation to combine the references would be creating prerecorded 
information segments selected to match the individual recipient's idiosyncracies, such 
as his or her needs and/or requirements, thereby increase return on advertising cost. 

Claims 20, 25 and 33. Said method wherein said customized video commercial 
is distributed to said target audience using a television distribution medium (Scott; C. 9, 
L. 30-31). 

Claims 21 and 34. Said method wherein said distributing steep and said 
filling steps are carried out simultaneously (Scott; interactive presentation). 
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Response to Arguments 

Applicant's arguments with respect to claims 13-34 have been considered but are 
moot in view of the new ground(s) of rejection. 

Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Igor Borissov whose telephone number is 571-272- 
6801 . If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John W. Hayes can be reached on 571-272-6708. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for published 
applications may be obtained from either Private PAIR or Public PAIR. Status 
information for unpublished applications is available through Private PAIR only. For 
more information about the PAIR system, see http://pair-direct.uspto.gov. Should you 
have questions on access to the Private PAIR system, contact the Electronic Business 
Center (EBC) at 866-217-9197 (toll-free). 

/Igor N. Borissov/ 

Primary Examiner, Art Unit 3628 

12/06/2009 



